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TEQPTIOL FENNHMATAZ

ZEMINAPIA NMEPIOAOY NOEMBPIOY - AEKEMBPIOY 2022

AA OEMATIKH ENOTHTA | EKNAIAEYTIKA MPOrPAMMATA
1 OPTANQZH & AEITOYPTIA TOYPIZTIKQON KATAAYMATQN
2 EZYMNHPETHSZH MNEAATON & AIAXEIPIZH MAPAMONQN
TOYPIZTIKO MARKETING & SOCIAL MEDIA A TOYPIZTIKA
KATAAYMATA
4 TOYPIZMOX ESTIATOPIAKH TEXNH
S FOOD & BEVERAGES MANAGEMENT
6 OPTANQZH KAI AEITOYPTIA EMIZITIZTIKQN EMIXEIPHIEQN
7 EZYMNHPETHZH NEAATON KAI MQAHZEQN $TO
AIANEMMOPIO & TOYPIZTIKO TOMEA
8 IZTOPIA THZ POAOY: AMO TOYZ APXAIOYZ XPONOYZ EQY
MAOAITIZMOZ - IXTOPIA - | THN EN>OMATQ3H
9 ANAOIPA®IA AAIKO NMAPAMYO!I: ISTOPIKH A=IA KAl KATABOAES.
EIZAFQrH STHN AGHIHMATIKH TEXNH
10 AMMEAOYPTIA & OINOAOTIA
" MEAIZSOKOMIA
12 )
MPOQTONENHE TOMEAX - ArPOTIKH EMIXEIPHMATIKOTHTA: MARKETING &
TYMNOMOIHZH AFPOTIKQN MPOIONTQN
MNEPIBAAAON
13 NEOZ EYPQIMAIKH STPATHIIKH A TH FEQPTIA -
FROM FARM TO FORK
14 MYPANOEKTIKES KOINOTHTES
15 EPTAZIAKH YMBOYAEYTIKH, ENAYNAMQSZH &
NPOZQMIKH ANANTYZH I'YNAIKQN
16 | ANABAOMIZH FENIKQN | MPOQGHSH STHN AFOPA EPFASIAY: SYNTA=H
- BIOIPA®IKOY HMEIQMATOS & MPOETOIMAZIA TIA
AEZIOTHTQN SYNENTEY=ZH EMIAOIHE
17 ANAMTYZH AIEYOYNTIKQN STEAEXQN
18 YTEIA MPQTES BOHOEIES
19 | YHOIAKEZ AEZIOTHTEZX | E©GAPMOIES MPAGEIOY-WORD/EXCEL/INTERNET
20 AITAIKA STON TOYPIZMO
21 FAAAIKA STON TOYPIEMO
22 ZENEX N\QIZEX FEPMANIKA TON TOYPIZMO
23 ITAAIKA ZTON TOYPIZMO
24 APABIKA STON TOYPIZMO
25 TEXNH MAOHMATA GQTOrPADGIAY
26 ENAFTEAMATIKO MAKITIAZ BASIC
> OMOP®IA - NEPIMNOIHZH
MANIKIOYP - MENTIKIOYP - ONYXOMNAASTIKH BASIC
28 APT'YPOXPYZOXOIA
29 BOTZAAQTO - WHOIAQTO
30
MAPAAOZIAKESE TEXNEX | ATIOrPA®IA
31 & XEIPOTEXNIA MAPAAOSIAKES TEXNIKES ME BEAONES & BEAONAKI
32 ZQrPADGIKH
33

AHMIOYPT'IA KOZMHMATQON




